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Jane Alvey, Head of Collections, East Anglian Film Archive
‘“Your Own ITV”: creating a regional audience for Anglia Television in the early years’

 

This paper will look at the ways in which Anglia Television established its regional audience from the preparations for its opening broadcast in October 1959 to the mid-1960s, building its relationship with viewers, with advertisers, and with ITV nationally. It will offer an overview of the types of programming the company developed, and initial perceptions of the company and of its audience, drawing on the surviving film and video collection and printed and document sources, including Anglia brochures, in-house publications and unpublished programme lists. The paper will also serve as an introduction to Anglia’s region during those first five years, the daily and weekly pattern of Anglia’s productions and its broadcasting, including regional programmes, how much was broadcast live, what was on film and what was on video, and how much was eventually kept to form the archive preserved at the East Anglian Film Archive today.

Charles Barr, Emeritus Professor, University of East Anglia, and Visiting Professor, University College, Dublin
‘On the ball from the start: early sport on Anglia Television’

The pattern of start-up programming in the succession of new ITV companies varied greatly, but one constant factor was the coverage of local sport; the very first day of broadcasting generally included some sporting news and talk. This is hardly surprising, given the role of sports teams and stars as a focus for local loyalty, notably among men. Anglia was particularly energetic in exploiting this aspect of regional identity. Their early years were also big years for Norwich City (fresh from the great F.A.Cup run of 1959) and Ipswich Town (League champions in 1961), and this inspired the company to pioneer the weekly programme of League football highlights: Anglia’s Match of the Week, launched in September 1962, was two years ahead of the BBC’s Match of the Day, and three ahead of the London area’s The Big Match.  

This paper considers the importance of sports programmes like this to Anglia’s overall strategy, and also relates them to the development of TV recording technology. The setting up of Anglia coincides exactly with the start of the gradual shift from telerecording the electronic image (on film) to using the newly-developed videotape; the early material that survives from Match of the Week still depends on the former system. The paper includes brief extracts from football matches, and from interviews with the most distinguished of Ipswich managers (Alf Ramsey) and of Norfolk cricketers (Bill Edrich).    

Lez Cooke, Research Fellow in Television Drama, Manchester Metropolitan University
Abstract and title to follow
Graham Creelman, former executive producer of Survival, and former Managing Director, Anglia Television, chair of the governors of Norwich University College of the Arts'
Abstract and title to follow

Sylvia Harvey, Professor of Broadcasting Policy, University of Lincoln 
‘The Rise and Fall of Regional Television in the UK’

One of the contradictory aspects of New Labour policy in the United Kingdom has been to offer political support to devolution and regional government at a time when the intensification of competition in broadcasting has resulted in the radical diminution of regional coverage by ITV, at least in respect of the English regions. This is perhaps especially remarkable in view of the many ‘good things’ that the 2003 Communications Act has to say about support for non-metropolitan centres of production; indeed this law developed the term ‘outside the M25’ to press for increases in programme-making outside London. A pessimistic observer might note that this positive legal language of regionalism has in fact presided over the largest losses in regional production capacity since ITV was first created in 1954.

In the early years of the new millenium a combination of significant job losses in the old ITV regional centres, the merger of Carlton and Granada in 2004 and the decision in 2005 by the regulatory body, Ofcom, to permit a 50 per cent reduction in the amount of ‘non-news’ regional programming have set the scene for the emergence of a new kind of ITV stripped of much of its original regionalist identity and purpose.

There are other incongruous developments. In 1962 the first regulatory body for commercial television, the Independent Television Authority, noted with pride that some 80 per cent of all programmes of ‘local interest for local use’ were produced by the commercial companies that made up the ITV network. In this they gestured towards the failure of the older broadcaster, the BBC, to make any significant contribution to this type of programming. Although by 2007 the BBC had emerged as perhaps the only broadcaster capable of taking up this regional baton.

This paper examines some of the political and economic factors that led to the emergence of ITV as the pre-eminent regional broadcaster and considers the current prospects for ‘out-of-London’ production in England whether these ‘regional’ programmes are made as a contribution to  ‘opt-out’ or to networked services. For as the number of English regional programmes plummets within the ITV system, the ‘big guns’ of Coronation Street and of Emmerdale, produced respectively out of Manchester and Leeds, continue to fire their cultural salvos. 
Andrew Higson, Professor of Film Studies, University of East Anglia

‘“The first truly regional television station”? A very brief history of Anglia Television/ITV Anglia since 1959’
Anglia Television first went on air in 1959, as a new independent television company broadcasting to the East of England. This paper will explore its subsequent history as a programme maker and broadcaster, a relatively small regional company, bound by public service obligations but operating in a national and indeed increasingly global commercial market. The company made much of its regional credentials from the outset, although national media interests were also strongly represented on the board. Four key members of that board maintained control over the company until the 1980s, and the company steadily grew in size. With a new regime in place from the late 1980s, operating in a dramatically changing broadcasting environment, a long period of job cuts and rationalisation was begun, lasting right up to the present. From the mid-1990s, Anglia was caught up in the gradual consolidation of the ITV network. In 1994, the company was bought by MAI, later United News and Media. In 2000, Granada bought Anglia, Meridian and HTV from United. In 2004, Anglia became part of ITV plc, following the merger of Granada and Carlton. Now branded as ITV Anglia, the ownership and control of the company is now quite different to how it looked in the late 1950s. Its role and output as a programme maker is also very different.

Regional programmes from 1959 to the present covered a familiar range, from news and news magazines, through local heritage series, to light entertainment and lifestyle programmes with a regional flavour. About Anglia, Farming Diary, Bygones, The Way We Were and Anglia Tonight have all won loyal audiences, and played a key role in constructing an image of a committed regional broadcaster in close touch with its audiences. 

Although it was one of the smaller, regional franchises within ITV, Anglia aspired from the outset to produce programmes for the national network. Their big successes were in the fields of drama (from the single play in the 1960s, via Tales of the Unexpected, to The Chief), natural history (notably the long-running Survival series), quiz and game shows (Sale of the Century became a household favourite across the UK), and day-time audience discussion programmes (The Time…, The Place…, Vanessa and Trisha were all Anglia productions). 
Su Holmes, Reader in Television Studies, University of East Anglia
‘“Live from Norwich…. It’s the Quiz of the Week!”: Quiz/ Game Show Culture, ITV history and Anglia TV’

In cultural terms, the quiz/game show has often been positioned as the ‘bad [television] genre’ - ‘a damning synecdoche for the whole… medium’ (Bourdon, 2004: 287). Immediately invoking discourses commercialism, and thus usually seen as the antithesis of ‘quality’ TV, the quiz/game show has often been perceived as an ITV genre in the more specific context of British television history. Given the relative paucity of academic research into the quiz/ game show on a wider scale, it does not seem surprising that the relationship between such programming and the concept of regional television remains unexplored – despite ITV’s well-known regional infrastructure. This clearly has implications for understandings of the genre’s history in the British context: for example, it was actually in the sphere of the quiz/game/talent show that Anglia established an important reputation in the area of popular light entertainment programming. This paper seeks to investigate this relationship, exploring how quiz/ game shows were involved in articulating both a regional and national address.  Drawing on networked programmes such as Sale of the Century and Gambit, as well as Mr and Mrs and Run for Your Money, the paper explores how (and to what extent) the quiz/ game show articulated discourses of the regional as part of Anglia TV culture.  
Mark Jancovich, Professor of Film and Television Studies, University of East Anglia
‘Tales of the Unexpected: the horror anthology format, genre and promotion’
Although the horror genre is often seen as an anathema to television, and vice versa, television horror in fact has a long history going back to the early years of broadcasting. Drawing on the horror radio shows of the 1930s and 1940s, American television quickly established a tradition of anthology horror series, of which some of the best remembered are Alfred Hitchcock Presents and The Twilight Zone. The strength of the format was that it combined the respectability of the single play with the familiarity of a series brand. Furthermore, while the relations to horror were in many ways direct, the format also created a sense of distance from generic labels, and so avoided the danger of alienating those who rejected specific genres. 
This tradition was also strong in the UK and, by the 1970s, it was strongly represented by series such as Brian Clemens’ Thriller. Anglia’s first outing in this tradition was Orson Welles’ Great Mysteries, but it was the highly successful nine series of Tales of the Unexpected, starting in 1979, which really caught the eye of viewers worldwide. Despite its accomplishments, Tales of the Unexpected seems to have been the last major success on British or American television in this format, although Anglia commissioned various other horror-related shows in the 1990s. The paper will examine the show and particularly the ways in which it was generically marked in its promotion. 

Cathy Johnson, Senior Lecturer in Television History and Theory, and Rob Turnock, Senior Researcher in Television History, Royal Holloway, University of London
Abstract to follow

Jamie Medhurst, Lecturer in Media History, Aberystwyth University
‘The regional, the national and ITV in Wales’
This paper will examine the tensions between the regional and the national within the ITV network, drawing on the example of ITV in Wales in particular. Many of the tensions stem from the early development of commercial television and the way in which the system was set up from the outset. Some of the issues to be explored in this paper include the dominance of London within a federal system, and the establishment of the regions on purely technical or economic grounds with scant regard for cultural unity. One of the ITV regions which exemplify this issue is Wales and the west of England, an area which crosses regional and national boundaries. 

Two quotations sum up the discourse surrounding notions of the regional and the national within ITV in Wales. The first comes from an oral evidence session with the 1960 Pilkington Committee on broadcasting, when the New Wales Union Secretary, T.I. Ellis, rebuked Sir Harry Pilkington for referring to Wales as an important minority: ‘You say a minority, Sir; we say a nation.’ The second is from the memoirs of (Lord) Charles Hill, former chairman of the Independent Television Authority, who described Wales as ‘an awkward area’. Both these underline the particular problems of ‘regional’ broadcasting within a nation.

Caroline Merz, consultant researcher, freelance journalist, former researcher at Anglia Television
‘About Anglia: Anglia Television as a workplace and a community’

In 2007 the East Anglian film archive decided to ‘add value’ to its acquisition of the Anglia Collection by recording interviews with long-standing members of Anglia’s staff. Over a period of around nine months, Stewart Orr and I recorded some 28 interviews with former and existing Anglia TV employees discussing their careers. These include  technicians, presenters, administrators, journalists, producers, executives and union reps. Although this collection of interviews is not comprehensive, it goes some way towards creating an informal social history of a unique ITV company.

Interviewees were selected not just for the range of roles they occupied within the company, but for the length of time they had spent with it.  Several of them started work with Anglia when it began in 1959, and remained with the company until retirement.   For many of the interviewees, Anglia TV was (or remains) the only workplace they ever knew: something very unusual in the fast-changing world of television. 

This paper draws on comments made by interviewees to bring a different perspective to the history of ITV, from the preparations for going on air in October 1959 through the days of budget-free programme making, high-profile drama production and conspicuous consumption, to the Thatcher years, union-busting, takeovers and beyond. It gives a flavour of what daily life as an Anglia TV employee was like - at work and play - and brings together some of the most common themes and preoccupations.
Brett Mills, Lecturer in Television Studies, University of East Anglia
‘Backs to the Land and Marjorie and Men: the regional television sitcom’
Anglia produced two sitcoms with a self-consciously regional flavour, Backs to the Land, which ran for three series in 1977-78, and Marjorie and Men, which lasted for just one series in 1985. Backs to the Land revolved around three Londoners working as Land Girls on a Norfolk farm during the Second World War, and was intended “to do for the Women’s Land Army what Dad’s Army did for the Home Guard”. Using some location shooting, the producers sought to “represent a genuine slice of rural Norfolk” and to “give the comedy a feeling of authenticity”. Marjorie and Men, on the other hand, was set in contemporary Norwich, the comedy revolving around a middle-aged divorcee, her interfering mother, and her efforts to find a new partner. Drawing on Benedict Anderson's notion of nations as "imagined communities" (1983), this paper will explore these two sitcoms within the national contexts of UK broadcasting, examining the relationships between comedy, the regional, and the national.
Barbara Sadler, doctoral student, ‘Televising History’ project, University of Lincoln
‘The Way We Were: an ITV history format and the discourses of regional identity’
Milly Buonanno suggests in The Age of Television that television is “a non physical meeting place where participants may experience mutual visibility and recognition.” Assuming this to be the case, it follows that television is a significant site for the construction and maintenance of identities. This paper explores the ways in which ITV has increasingly sought both to establish a consolidated national ITV identity and to maintain some semblance of regional identity for its constituent parts. It has done this in part through station identifiers, with regional identifiers gradually being reduced, giving way to a single overarching identifier for ITV1 as the company has consolidated. In this context, this paper will explore how ITV has sought to establish and maintain identities and relationships with its regional audiences through a specific programme series, The Way We Were. This archive-based regional history programme began in the Anglia region in 2002, with Anglia Television producer Alison Starsmore working in close collaboration with the East Anglian Film Archive. Following its success in the Anglia region, the format has since been rolled out to several other regions across the ITV network. It is now therefore very much an ITV series format that has been successfully re-versioned by several different programme makers. A founding principle of ITV was that its regional output should reflect the region back to itself. By looking at The Way We Were, and especially the various Anglia series, this paper will consider how far it is possible to achieve this aim under present ITV broadcasting conditions and how a regional identity is constructed through the programme. 

Tim Snelson, Lecturer in Culture and Media, University of East Anglia'
‘A Village Comes To Life’: The Role of Regional Life and National Networks in the Demise of Anglia Television’s Weavers Green (1966)

On 2 April 1966 TV Times declared ‘a village comes to life on Thursday. Its name is also the title of this twice weekly series.’  The village and series referred to was Weavers Green, Anglia Television’s only ever attempt at a soap. Envisioned as a television version of The Archers, this short-lived series based around the operations of village veterinary practice ran twice weekly on Thursdays and Saturday from April 1966 to September 1966. Pre-empting Emmerdale Farm (launched in 1972) this ‘drama of country life’ introduced soap queens Wendy Richard and Kate O’Mara to the genre. Furthermore, it was one of the first television programs to be shot on location using videotape and outside broadcast equipment. The Norfolk village of Heydon, north of Reepham, was used for the main outside filming, and has subsequently become somewhat famous for its role as the fictitious East Anglia village. 

 However, Anglia allegedly faced stubbornness and lack of interest from the larger network companies over Weavers Green. Whilst the weekday edition was popular, the weekend one was less so. Unable to reach an accommodation over scheduling for the weekend edition with the Big Four, Anglia cancelled the show within the year. This paper will provide textual, inter-textual and industrial analysis of Anglia’s fleeting but noteworthy attempt at soap entertainment. In addition to providing an analysis of the series’ use of generic tropes and representation of Norfolk life (the EAFA archive has all 49 episodes), the paper will position the series in relation to debates about the relationship between the regional and the national, Anglia’s operation as part of the ITV network, and discuss how it fits into Anglia’s historical programme culture. 
Mike Talbot, Editor, Current Affairs and Campaigns, ITV Anglia
‘From the Anglia knight to Anglia Tonight – ITV’s regional view over the last two decades’
Half a century ago, media mogul Roy Thomson famously described Britain's fledgling independent television network as a "licence to print money".  For three decades, few could have argued and when media ownership rules began to loosen in the 1980s there was no shortage of corporate raiders scrambling for a seat on the ITV gravy train.  What followed has been twenty years of almost constant change, orchestrated largely in board rooms up and down the land.  This paper provides a production floor perspective on that change, as old rivalries and new technology have combined to shunt the gravy train into a siding.

Richard Taylor, Director, East Anglian Film Archive, University of East Anglia

Abstract and title to follow

Sherryl Wilson, Senior Lecturer in Media and Cultural Studies, University of the West of England
‘“Here’s Trisha”: Commercialism, Sensationalism and Public Service Broadcasting’ 

  

Between 1998 and 2004 Anglia Television produced Trisha, a 60 minute talk show broadcast every week day morning across the ITV network. The show attracted high numbers of viewers for that time of day and for some commentators Trisha Goddard’s move to Five in late 2004 signalled a loss to ITV as Trisha was one of the few shows ‘that gained viewers year on year’. (Paul Revoir and Michael Rosser, Broadcast 8 October, 2004: 5) Coming to air at a particularly difficult time for TV talk shows and situated within a much-derided (though popular) genre, this paper explores the dynamics of Trisha by looking at the ways in which commercialism and tabloid sensationalism coexist with a form of public service broadcasting to produce a complex and sometimes contradictory programme. 
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